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FOR IMMEDIATE RELEASE
      Contact: Kelly Loussedes, director of public relations 

February 8, 2005

                  (703) 276-3835 or kloussedes@nahu.org
NAHU and ChapterHouse Release Study on Health Insurance Buying Trends

(Arlington, VA) – The National Association of Health Underwriters (NAHU) and ChapterHouse released today the results from the second annual Health Insurance Buying Trends Survey at the Capital Hilton, Washington, DC.
“Much has been reported on Consumer Driven Health Care (CDHC) and other key health benefit developments – mainly from the health plan or employer point of view,” explained Kevin Corcoran, executive vice president.   “The NAHU/ChapterHouse Annual Benefit Buying Trends Study is a unique report that presents the producer’s perspective of these emerging trends.

“This study clearly shows that the health care market is still moving at an incremental pace but in the direction of consumerism.  The most radical shifts in plan design are coming from the inclusion of personal savings accounts, but within the familiar PPO structure.

“A year ago the vast majority of respondents reported that CDHC was five or more years away and only 12% were actively recommending CDHC solutions to many of their clients. However, this year 77% of respondents view CDHC as a possible solution for untenable health care inflation.”
“The biggest barrier to a more consumer-based health benefits approach is education,” stated Michael Main, managing partner, ChapterHouse.  “In order for CDHC to really take off, health plans must build awareness among employers and producers on the value of consumerism and back it up with competitively priced CDHC plans.  Provider transparency is another important element of the consumerism model.  For health care to operate as a true open-market system, consumers need to have access to cost and quality information in order to make smart decisions about their health care.
“Carriers and health plans that can tie together the critical elements of consumerism, superior member engagement, competitive pricing and network access will be rewarded by the marketplace.” 
Over 1200 agents and brokers responded to the survey as well as 200 employee benefit decision makers. ChapterHouse completed the survey in the fall of 2004.

The National Association of Health Underwriters represents 20,000 professional health insurance agents and brokers who provide insurance for millions of Americans. For more information, please contact Kelly Loussedes at 703-276-3835 or email kloussedes@nahu.org.  
ChapterHouse is a strategic consulting firm dedicated to working with CEO’s, Boards, Venture Capitalists and top functional leaders of healthcare organizations who are driven to build market and performance-based advantage.  For more information, please contact Michael J. Main at 630-968-6880 or email mmain@chapterhouse.com.
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